
2010 FESTIVAL REPORT



For the past three years the Zero Film 
Festival, the first and only festival exclusive 
to self-financed filmmakers, has united 
the global independent film community 
with over 20 days of festivities, bringing 
100+ of the world’s best self-financed films 
and rapidly rising bands to discerning 
audiences in New York and Los Angeles.

3rd Annual Zero Film Festival expanded 
the festival experience to Miami Beach 
with four days of sold-out beachside 
screenings during the world’s largest art 
fair, Art Basel Miami. 

INTRODUCTION



10,000 estimated total attendance

4,000 tickets for the screenings

5,000 attendees at live musical 
performances and DJ sets

250 filmmakers cast and crew

35 journalists

The majority of our audience is individuals 
aged 20-35, mainly professionals in 
creative fields such as entertainment, 
design, fashion, communications and 
marketing.

Most attendees came from New York, Los 
Angeles and Miami, but we also enjoyed a 
significant amount of international visitors. 

THE AUDIENCE  
IN NUMBERS



2007 
Founding of the Zero Film Festival.  
Los Angeles -  
attendance 100, film entries invite only

2008 
Los Angeles, West Coast Tour -  
attendance 1,000, film entries 500

2009 
Addition of New York.  
Los Angeles, North American Tour -  
attendance 6,000, film entries 700

2010 
Addition of Miami. New York, Los Angeles,  
North American Tour: Addition of Toronto - 
attendance 10,000, film entries 1,000

2011 
Projected: London + Europe,  
New York, Los Angeles, Toronto, 
Miami, North American Tour

HISTORY



We value and cherish our partners  
who have helped us share our films  
from the beginning:

Whole Foods

Yelp

EuroChannel

Sheraton Hotels

The Standard Hotel

French Consulate

Mint- Cars on Demand

Pabst Blue Ribbon

Brooklyn Brewery

Barefoot Wine & Bubbly

Nutroaster’s Studios

Urban Outfitters 

PREVIOUS AND 
CURRENT PARTNERS



1,000 Films entered from five continents

115 films selected

20 days of events

5 live musical performances

8 bands participating

8 venues

3 cities

10 art installations 

PROGRAM



“Made for Zero” program - where we 
challenge established filmmakers to 
create a unique work with zero budget 
specifically for the Zero Film Festival. This 
year we screened work by Laurel Nakadate 
and Jonathan Caouette featuring a 
performance by Chloe Sevigny.

Building to Building Projections in 
Downtown Los Angeles. 

Opening Night Parties - Feature length 
and short films, installations, unique build-
outs and conceptual designs, Q and A 
sessions, live performances from the best 
rising independent label bands, and late 
night DJ – spinning dance parties 

UNIQUE EVENTS



Live music performances - School 
of Seven Bells, Sherlock’s Daughter 
(Australia), Asobi Seksu, Bear in Heaven, 
Fawnhawk, Voxhaul Broadcast, Nite Jewel 
and Oberhofer. 

We have previously hosted musical events 
from such world-renowned independent 
bands as Fleet Foxes, Local Natives, 
Devendra Bahnhardt and Warpaint. 

MUSIC



Nutroaster Studios 
7,200 Square Foot Studio Warehouse - 
Converted

Invisible Dog Art Center 
One of Brooklyn’s Pre-Emenant  
Art Centers - has featured work by  
Michel Gondry

The Standard Hotel 
One of Los Angeles’ Exclusive 
Entertainment Locations

The Raleigh Hotel 
Legendary Hotel on South Beach Miami

The Silent Theater 
Los Angeles’ Most Respected Art  
House Cinema

Urban Outfitters Space 15Twenty 
Outdoor Screening Area in the Heart  
of Hollywood 

VENUES



5 Sta! Members

10 Freelance consultants -  
graphics, designers, architects

30 Volunteers -  
photographers, filmmakers, technicians, 
bartenders and general help 

STAFF



Our media partners helped via ticket-
giveaways, interviews, event listings, 
mailing list usage, editorial, social network 
references, free product giveaways and 
advertising space. 

2010 MEDIA PARTNERS: 

EuroChannel

Yelp

KXLU Radio – Los Angeles

KEXP Radio – New York + Seattle

LA Record Magazine

Citizen LA

Flavorpill

New York + Los Angeles 

MEDIA PARTNERS



Programs

Daily Programs

50,000 Unique On-Line Visitors  
from October - December 2010

30,000 Unique Visitors  
for On-Line Festival Program

Facebook -  
2,500 Friends, 2,050 Followers

Twitter -  
1,750 Followers

Myspace -  
5,000 Friends

PRINT MATERIALS

ONLINE

Partner Logo Reel and artistic  
commercials before each  
screening and live performance. 

ON-SCREEN 
COMMUNICATION



PRESS REVIEWS: THE L MAGAZINE



PRESS REVIEWS: SENTIMENTALIST

PRESS REVIEWS: NYLON


